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BeConWiz     CREATING THINKERS

Teaching resources that move Beyond Conventional Wisdom.
Our resources are designed to support student choice, voice and agency. The resources are ideal for all teaching styles, but particularly suited to inquiry 
(constructivist) teaching.
Our aim is to move beyond conventional teaching tools, consultancy and training by creating tailored resources, strategies and training opportunities that 
enable teachers to implement supportive, differentiated, challenging and innovative learning experiences.

AGENCY I N LEARNI NG

WHO CAN? YOU CAN.. .

JIGSAW RESEARCH

Subject links: Any subject that requires research

Included in the resource:  
• Information about Jigsaw research
• Sites of agency in Jigsaw research
• Example of jigsaw research
• Specialist group template (4)
• Home group template (4)

http://beconwiz.com
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JIGSAW RESEARCH 
Put t ing the pieces together…

“The whole art of teaching is only the art of awakening the natural 
curiosity of young minds for the purpose of satisfying it 
afterwards.”

Anatole France
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Depending on your class s ize you may need one or two research groups for each of the 
special ized areas. Try and keep your group size between 3 and 4 students. Students who 
are interested in a specif ic area form a group. If there are more than 3 or 4 students in 
a group, then two groups for a particular area can be formed.

SITES OF AGENCY

WHAT- RESEARCH TOPICS: Share the b ig idea or inqu iry central  idea 
with the students .  Scaffold the breaking down of th is idea into four 
research topics with the students .  As the students get more 
pract ice at analyz ing and break ing down ideas,  th is part of the 
process can be become more student dr iven,  less teacher gu ided .  

WHO- GROUP FORMATION: Each research group of students then 
conducts an inqu iry into a specif ic area of a topic ,  becoming a 
‘specia l i st ’  in that area . Inv ite the students to look at the four 
specia l i st research topics avai lab le and have them decide which 
research group they would l i ke to be a part of based on a personal  
interest,  connect ion or even pr ior exper ience .

WHAT - RESEARCH MATERIALS: Teachers can provide the materia ls 
or s ites connected to the specia l ized research areas or if the 
students have had the opportunity to be part of the resource 
se lect ion process in the past,  they shou ld be g iven the opportunity to 
se lect and evaluate the ir own resources for the research .

HOW - RESEARCH STRATEGIES: Students shou ld have voice and 
choice in the way they do the ir research.  Students shou ld have a 
range of research strategies to cal l  on or be able to nominate one 
they would l ike mode l led and be supported in trying .
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Jigsaw research is a great way to enable learners to explore complex topics and learn how to 
c lear ly share the ir ideas with others .

Learners wi l l  be posit ioned as specia l i st researchers for the f irst part of the task .  

Decide on the b igger topic to be researched or inqu ired into .  Once th is has been decided,  ident ify four 
focus areas for the research with in th is larger topic .  
For example if your c lass is inqu ir ing into landscapes and p laces,  there may be four areas to research 
such those shown be low in the j igsaw pieces

Specialist group 1: Geographical 
features: What are geographical 
features? How would you recognize 
them?

Specialist group 2: Needs and Wants: 
How have people made use  of 
different places? What needs and 
wants can be met there?

Specialist group 3: Change and 
Development: How and why do places 
change?  What is considered 
development?

Specialist group 4: Attributes and 
Values: What makes places special or 
valuable? Who determines what is 
valuable? How do they do this?

Once each of the groups have done the ir specia l i st research,  students wi l l  then rearrange themselves to 
form ‘home’ groups to share and peer teach others about the ir specia l i st knowledge .  Each home group is 
made up of one member from each of the specia l i st groups .  Where possib le it  i s important to let 
students choose the new group they want to work in .  

Each student in the group takes t ime to teach the ir* peers about the ir area of knowledge .  The group can 
ask quest ions,  c lar ify, compare knowledges and sk i l l s between each other,  thus peer to peer teaching 
occurs .

Each of the home groups is g iven a specif ic topic to apply the ir ‘area specif ic knowledges’  to and then 
has to deve lop an inqu iry project that combines the ir area specif ic knowledges and topic to deve lop 
deeper understandings of that topic .  

*BCW will now use ‘They, their—themself’ as a singular, gender-neutral pronoun in all subsequent material generated on our website.
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For example if the topic being inquired into is landscapes and p laces, and the special ist research 
areas were the ones l isted on the previous page, then each home group could apply their ‘area 
specif ic knowledges’ about:  geographical features;  the needs and wants of l iv ing things that 
influence or impact on how a p lace is used; the effects natural changes or human intervention and 
development have had on a p lace; and what has been determined as of value in this p lace by humans 
and why is it considered valuable?
• Home Group One might apply their understandings to a world heritage area
• Home Group Two might apply their understandings to a city or urbanised area
• Home Group Three might apply their understandings to a rural or farming area
• Home Group Four might apply their understandings to a remote or wi ld space

WORLD HERITAGE AREA
You need one person from 

• Specialist group 1: Geographical features
• Specialist group 2: How places are used
• Specialist group 3: Change and development

• Specialist group 4: Attributes and value

CITY/URBAN AREA
You need one person from 

• Specialist group 1: Geographical features
• Specialist group 2: How places are used
• Specialist group 3: Change and development

• Specialist group 4: Attributes and value

RURAL/FARMING AREA
You need one person from 
• Specialist group 1: Geographical features
• Specialist group 2: How places are used
• Specialist group 3: Change and development
• Specialist group 4: Attributes and value

REMOTE/WILD AREA
You need one person from 
• Specialist group 1: Geographical features
• Specialist group 2: How places are used
• Specialist group 3: Change and development

• Specialist group 4: Attributes and value
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Ideas For Jigsaw Research

Focus ing ideas :  Resources ,  Products ,  Serv ices  and Respons ib i l i ty

Poss ib le  Spec ia l i st  Groups
• Raw mater ia l s  and  resources
• Change  Process
• Cho ices  and  respons ib i l i t i e s
• Consumers  and  producers

Poss ib le  Home Groups
• Foss i l  fue l  and  gas  products
• P lant  products
• Minera l  based  products
• An ima l  products

Focus ing ideas :  States Of Matter

Poss ib le  Spec ia l i st  Groups
• Propert ies  of  matter
• Shape ,  vo lume and  capac i ty
• Change  processes

Poss ib le  Home Groups
• Gases
• L iqu ids
• So l i d s

Focus ing ideas :  Hab itats ,  connect ions  and cho ices

Poss ib le  Spec ia l i st  Groups
• L iv i ng  th i ngs
• Non- l i v i ng  th i ngs
• Needs  and  wants
• Act ions  and  Effects

Poss ib le  Home Groups
• Schoo l  yard
• Home- back  yard
• Loca l  park
• Shopp ing  Centre
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Ideas For Jigsaw Research

Focus ing ideas :  Innovat ion ,  Entrepreneursh ip ,  Commerce

Poss ib le  Spec ia l i st  Groups
• Raw mater ia l s  and  resources
• Supp ly  and  Demand
• Ideas  and  i nnovat ion
• Consumer  and  producer  respons ib i l i t i e s

Poss ib le  Home Groups  (P ick  a  spec if i c  product  or  prob lem from each  b ig  category 

to  i nvest igate)
• Home Product
• Enterta inment  and  toys
• Conservat ion  and  Susta inab i l i ty
• Current  ‘ b ig  t i cket ’  want

Focus ing ideas :  R ights ,  Respons ib i l i t ies ,  Susta inab le Deve lopment Goa ls

Poss ib le  Spec ia l i st  Groups
• R ights  of  the  Ch i l d
• Susta inab le  deve lopment  goa l s
• Types  of  act ion  and  support
• Power  and  cho ice

Poss ib le  Home Groups
• Loca l  commun i ty
• Refugee  Group
• D isp laced  Persons
• Schoo l  Commun ity

Focus ing ideas :  Her itage,  Conservat ion ,  Ident ity

Poss ib le  Spec ia l i st  Groups
• Tang ib le  Her i tage
• Intang ib le  Her i tage
• Legacy and  Ident i ty

Poss ib le  Home Groups  (P ick  a  spec if i c  s i te  or  pract ice  from each  b ig  category to  
i nvest igate)

• Persona l
• Loca l
• Nat iona l  
• Globa l
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BeConWiz     CREATING THINKERS

TERMS AND CONDITIONS of using beconwiz.com products

LICENSE TO USE PURCHASED INDIVIDUAL CLIP ART
The clipart purchased on this site may only be used for personal or class use. It can not be used in the production or publication 
of any materials, resources or other related goods that are to be sold onto others or for commercial use.
Schools wishing to buy clip art for across school use or in school publications must contact the BeConWiz team for a price for 
this option.

LICENSE TO USE PRODUCTS
Any products purchased from BeConWiz are purchased by you for your personal use and not for distribution or resale.
BeConWiz download resources are able to be printed for personal use by the purchaser (a given single educator) only. They 
can be used to teach your class of students, and are intended to be used in this way. Schools wishing to use product packages or 
negotiate tailored deals or teaching teams must contact BeConWiz directly and negotiate separate terms and conditions.
Any workshop or consultancy work will be negotiated and tailored to meet individual client needs and as such, the terms and 
conditions of such purchases or contracts will be issued and delivered in separate documentation.

ELECTRONIC DOWNLOAD DELIVERY
Download products are immediately available to holders of a product package of BeConWiz. If you have any problems with an 
immediate download, please contact us at beconwiz@beconwiz.com

DOWNLOAD PRODUCTS AND MATERIALS
We provide no guarantee that you will be able to use school computers to download BeConWiz materials. We will endeavor to 
do our best to ensure downloadable material is accessible on a variety of computers, tablets or devices. If you are experiencing
issues with download or printing of materials please contact us, so we can improve our service to you.

"BCW will now use 'they - themself' as a singular, 
gender-neutral pronoun in all material and resources 
generated. Just as the use of 'he - man' disappeared 
women's voice and identity, use of the binary 'she -
he' and related pronouns has disappeared and 
rendered voiceless marginalised groups that do not 
identify with the 'he -she' pronouns. Until some wider 
grammatical agreement has been reached about 
what pronouns will be used to embrace the diversity of 
gender experience, in text we will use 'they - themself' 
in our materials. Given that words/language create 
reality, using language that is acknowledging and 
inclusive of all people who identify across a wide 
gender spectrum is an issue of power, politics, respect 
and visibility. “
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BeConWiz, will be referred to as BCW in this document. 

BCW will now use 'they - themself' as a singular, gender-neutral pronoun in all  material  
and resources generated. Just as the use of 'he - man' disappeared  women’s voice and identity, use 
of the binary 'she - he' and related pronouns  has  disappeared and rendered voiceless marginalised 
groups that do not identify with the 'he -she' pronouns. Until some wider grammatical agreement 
has been  reached about what pronouns will be used to embrace the diversity of gender  
experience, in text we will use 'they - themself' in our materials. Given that words/language create 
reality, using language that is acknowledging and inclusive of all people who identify across a wide 
gender spectrum is an issue of power, politics, respect and visibility. “

BeConWiz ’s commitment to equitable and ethical practices 


